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Introduction 



INTRODUCTION

This comprehensive study provides an in-depth overview of the UK 
fashion and textile industry, incorporating data from various years 
with a particular emphasis on recent trends. The primary objective is 
to analyse the industry’s performance and outlook by examining key 
indicators and factors. Drawing from a diverse range of official 
sources, this study delves into the intricate dynamics of the UK 
fashion and textile sector. By analysing pertinent data, it aims to shed 
light on the industry’s past performance, current state, and future 
prospects.

The report examines industry-specific metrics including production 
output, consumer spending patterns, business demographics, 
investment levels, productivity measures, and international trade 
dynamics. By doing so, it seeks to unravel the underlying trends and 
patterns that shape the industry’s trajectory.

The study places a strong emphasis on recent trends, ensuring that 
the analysis remains relevant and reflective of the industry’s evolving 
landscape. It also takes into account factors that may influence future 
developments, providing valuable insights into the industry’s outlook. 

After the challenges posed by the COVID-19 pandemic and the 
completion of the Brexit process, the UK fashion and textile sector has 
been gradually evolving and adapting to the new circumstances. 
Despite initial setbacks, the industry has shown resilience and has 
been undergoing notable changes. One significant aspect of the 
sector’s evolution is the increased emphasis on digital transformation. 
With the accelerated shift towards online shopping and ecommerce 
during the pandemic, fashion and textile businesses have been 
investing in their digital capabilities. This includes expanding their 
online presence, enhancing virtual shopping experiences, and 
leveraging social media platforms for marketing and customer 
engagement.

Ultimately, this study aims to equip stakeholders with a 
comprehensive understanding of the UK fashion and textile industry, 
enabling informed decision-making and strategic planning in a 
dynamic and competitive market environment.

* All data comes from the Office for National Statistics, unless other-
wise specified.
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1. The UK 
Macroeconomic 
environment



The post-COVID and post-Brexit period has had 
a profound impact on the wider macroeconomic 
environment in the UK, significantly shaping the 
landscape within which the fashion and textile 
industry operates. Both events brought about 
substantial changes that affected various 
sectors and influenced consumer behaviour 
and economic dynamics.

The COVID-19 pandemic resulted in wide-
spread disruptions across industries, leading to 
a contraction in economic activity. Lockdowns, 
restrictions on movement, and reduced 
consumer spending had a significant impact on 
businesses, including the fashion and textile 
sector. Many retailers faced temporary closures, 
supply chain disruptions, and shifts in consumer 
preferences towards comfort wear and online 
shopping. Brexit, on the other hand, brought 
about changes in trade policies and regulations 
between the UK and the European Union. The 
shift to new trade arrangements introduced 
complexities and uncertainties for businesses, 
including potential tariff barriers, changes in 
customs procedures, and adjustments to supply 
chains. These changes posed challenges for the 
fashion and textile industry, which heavily relies 
on international trade and sourcing of materials.

The combined effects of COVID-19 and Brexit 
led to increased uncertainty and reduced 
consumer confidence, impacting the overall 
macroeconomic environment in the UK. The 
GDP growth rate fluctuated, and inflation rates 
experienced volatility. Unemployment levels 
were influenced by both the pandemic-related 
job losses and changes in the labour market 
due to Brexit.

Understanding this broader macroeconomic 
context is crucial for comprehending the 
challenges and opportunities that the UK 
fashion and textile industry has faced. The 
industry has had to navigate through a period 
of economic uncertainty, changing consumer 
preferences, and shifts in trade dynamics. 
Adapting to these changes has required 
resilience, agility, and strategic decision-making 
to ensure sustainable growth and 
competitiveness in the post-COVID and 
post-Brexit era.

1. THE UK MACROECONOMIC ENVIRONMENT
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1.1. GROSS DOMESTIC PRODUCT

Figure 1: UK monthly index of GDP, January 2007 to April 2024, 2019=100

Figure 2 Monthly index of GDP by sector  
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1.2. PRICES AND INFLATION

Figure 3 CPI and RPI inflation, May 2021 to May 2024

1.3. UNEMPLOYMENT

Figure 4 UK Unemployment Rate
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2. The UK Fashion 
and Textile Sector 
in 2023



2.1. RETAIL SALES

Figure 5 UK monthly Retail Sales Index, chained volume of retail sales

2.2. PRICES

Figure 6 Clothing and Footwear price indices
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2.3. TURNOVER/ OUTPUT

Figure 7 Monthly turnover of Textile and Apparel Manufacturing industries

Figure 8 Index of Production by industry, Chained Value Measure
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Figure 9 Producer prices (output) by sector 
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Figure 11 Monthly export turnover of UK textile producers (SITC65), EU and non-EU, 
January 2022 to April 2024
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2.4. EXPORTS

Figure 10 Monthly export turnover of UK apparel producers (SITC84), EU and non-EU, 
January 2022 to April 2024
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3. Fashion and 
Textile Sector 
Review
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3.1. OUTPUT AND PRODUCTION

3.1.1. Total Manufacturing Production Sales

Table 1 Total Manufacturing Production by sales year (£m) 

**Total manufacturing production for textile manufacturing was supressed in 2013 and 2014 to 
avoid being disclosive.

The SIC code that companies register under may not always be correct and that might skew the 
number of companies 
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Table 2 Manufacture of textiles, total production by component (£m)
 (Most recent data not yet available)

[c] = confidential data suppressed to avoid disclosure.
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Table 3 Manufacture of apparel, total production by component (£m)
 (Most recent data not yet available)

Source: Office for National Statistics

[c] = confidential data suppressed to avoid disclosure.
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Figure 12 Index of production, textile and apparel manufacturing, 2018=100, CVM, SA, UK 

3.1.3.	 Producer Prices

Figure 13 UK Producer Price Index, Inputs into Textile and Apparel Manufacturing, 
2010-2023, index: 2015=100
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3.2. RETAIL SALES, PRICES AND CONSUMER SPENDING

3.2.1.	Consumer Price Index

Figure 14 Annual CPI by product, 2008-2023, 2015=100
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Figure 15 Clothing annual CPI by sub-category, 2008-2023, 2015=100

3.2.2.	Retail Sales Index

Figure 15 Clothing annual CPI by sub-category, 2008-2023, 2015=100
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3.2.3.	Consumer spending

Figure 17 Annual consumer spending on clothing and textiles, UK, 2008 to 2023, non-seasonally

3.2.4.	Internet Sales

Figure 18 Annual online sales of textiles, clothing and footwear, volume measure, £m

£ 
m

ill
io

n



Table 4 Enterprise counts on the Interdepartmental Business Register (IDBR)
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** 2021 data was not available

All figures are rounded to avoid disclosure. Values may be rounded down to zero and so all zeros are not necessarily true zeros. Totals across 
tables may differ by minor amounts due to the disclosure methods used. Furthermore, figures may differ by small amounts from those published 
in ONS outputs due to the application of a different rounding methodology.

3.3. BUSINESS DEMOGRAPHY

3.3.1. Enterprise Numbers by Sector
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3.3.2.	Enterprise Numbers by size band

Figure 19 IDBR Enterprise count by size band

Examining enterprise numbers by size bands provides valuable insights into the composition and 
distribution of businesses in the UK based on their scale. The commonly used size bands are 
micro (0-9 employees), small (10-49), medium (50-249), and large (250+), categorised according 
to the number of employees or other relevant criteria. 

Table 5 Regional make-up of sectoral enterprise counts



24

3.3.3.	Enterprise Deaths and Births

Figure 20 Textile manufacturing, enterprise births and deaths

Figure 21 Apparel manufacturing, enterprise births and deaths
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Figure 22 Five-year survival rate of 2017 entrants, textile manufacturing, 
apparel manufacturing and all industries

3.4. EMPLOYMENT

Table 6 Employment by SIC industry, Great Britain, 2022
(The latest data is not yet available)
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Figure 23 Regional breakdown of GB Fashion and Textiles Sectoral Employment, 2023

Figure 24 Regional breakdown of total Fashion and Textiles Sectoral Employment in Great Britain, 2023



27

3.5. PRODUTIVITY

3.5.1. Gross Value Added

Figure 25 aGVA by Fashion and Textile sector, 2008 to 2022, £ million, at basic prices

Table 7 Gross value added by Fashion and Textile sub-sector

** Not all detailed has been provided by ONS
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3.5.2. Output per worker (OPW)

Figure 26 aGVA per worker by Fashion and Textile sector, 2017 to 2022, at basic prices

3.6. INVESTMENT

3.6.1. Gross Fixed Capital Formation

Figure 27 GFCF, textile and apparel manufacturing, 2008 to 2022, CVM, £m 
(The latest data is not yet available)

Source: Office for National Statistics
Research and Development 
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3.6.2. Research & Development

Figure 28 R&D spend, textile and apparel manufacturing sectors, UK, 2011 to 2020, current prices 
(The latest data is not yet available)
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3.7. INTERNATIONAL TRADE

3.7.1. Exports

Figure 29 Annual export turnover of UK textile producers (SITC65), EU and non-EU, 2016 to 2023

The Standard International Trade Classification (SITC) codes 65 and 84 specifically represent the 
trade categories for textiles and clothing, respectively.

Figure 30 Annual export turnover of UK clothing producers (SITC84), EU and non-EU, 2016 to 2023
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Figure 31 Annual export turnover of UK Textile fibre (SITC26), EU and non-EU, 2016 to 2023
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Figure 32 Top export destinations of UK textile producers (SITC65), 2018 vs. 2023, £m
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Figure 33 Top export destinations of UK apparel producers (SITC84), 2018 vs. 2023, £m
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Figure 34 Top export destinations of UK Textile fibre (SITC26), 2018 vs. 2022, £m
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3.7.2. Imports

Figure 35 Annual textile import value (SITC65), EU and non-EU, 2016 to 2023, £m

Figure 36 Annual clothing import value (SITC84), EU and non-EU, 2016 to 2023, £m
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Figure 37 Annual import value of UK Textile fibre (SITC26), EU and non-EU, 2016 to 2023



Figure 38 Top countries of origin for UK textile imports (SITC65), 2018 vs. 2022, £m
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Figure 39 Top countries of origin for UK clothing imports (SITC84), 2018 vs. 2023, £m
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Figure 40 Top countries of origin for UK Textile fibre (SITC26), 2018 vs. 2023, £m
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3.8. EXPORTS BY PRODUCT
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Table 8 Top 20 Textile Export products, SITC 65, 2024** (Till May)
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Table 9 Top Clothing Export Products, SITC 84, 2024 (Till May)**



44

Table 10 Top Textile fibre export product, SITC 26 2024** (Till May)



45

EDUCATION

University enrolments by subject

Table 11 UK textile and apparel undergraduate enrolments by study type,2021
(The latest data is not yet available)

3,140



Conclusion
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In conclusion, the outlook for the UK fashion 
and textile sectors presents a mix of 
challenges and opportunities. The industry 
has experienced a decline in textile and 
manufacturing output, leading to a loss of 
market share to international imports. However, 
there is a strong interest in fashion-related 
subjects among UK students, indicating a 
potential talent pool for the industry.

The formal exit of the UK from the EU has 
introduced uncertainties in terms of accessing 
European markets, which were previously key 
trading partners. The industry must navigate 
new trade agreements and customs 
procedures to maintain its international 
competitiveness.

The shift towards online shopping has become 
a prominent trend, accelerated by the COVID-
19 pandemic. Retailers need to adapt their 
strategies and invest in robust digital platforms 
to cater to the growing demand from digital 
consumers.

Investments in research and development 
(R&D) and gross fixed capital formation 
(GFCF) are crucial for driving innovation, 
improving productivity, and enhancing the 
industry’s competitiveness. These investments 
can help address the decline in manufacturing 
output and foster long-term sustainability.

To succeed in the evolving global marketplace, 
businesses in the UK fashion and textile 
sectors should focus on enhancing their 
competitiveness, embracing digital 
transformation, exploring new markets, and 
investing in R&D and GFCF. Policymakers and 
stakeholders need to provide support through 
skills development, access to finance, and 
navigating trade dynamics.

While challenges exist, the UK fashion and 
textile sectors have the potential to thrive by 
leveraging their design heritage, creativity, and 
craftsmanship. By adapting to changing 
consumer preferences, embracing 
technological advancements, and capitalising 
on international opportunities, the industry can 
position itself for long-term success.

The 4-digit SIC code and 5-digit SITC code 
are of utmost importance in the UK textile and 
fashion sector. The 4-digit SIC code allows for 
precise classification and analysis of different 
sub-sectors within the industry, aiding in 
problem identification and targeted strategies. 
On the other hand, the 5-digit SITC code 
facilitates detailed product classification and 
market analysis, enabling accurate tracking of 
international trade patterns and informed policy 
formulation. Together, they provide valuable 
insights and support decision-making in the 
dynamic textile and fashion sector.

Overall, the future of the UK fashion and textile 
sectors relies on the industry’s ability to adapt, 
innovate, and collaborate across the value 
chain. With the right strategies and support, 
the industry can overcome challenges and 
capitalise on opportunities, ensuring its growth 
and sustainability in the global fashion 
landscape.



List of figures
Figure 1: UK monthly index of GDP, January 2007 to April 2024, 2019=100

Figure 2 Monthly index of GDP by sector 

Figure 3 CPI and RPI inflation, May 2021 to May 2024

Figure 4 UK Unemployment Rate

Figure 5 UK monthly Retail Sales Index, chained volume of retail sales

Figure 6 Clothing and Footwear price indices

Figure 7 Monthly turnover of Textile and Apparel Manufacturing industries

Figure 8 Index of Production by industry, Chained Value Measure

Figure 9 Producer prices (output) by sector

Figure 10 Monthly export turnover of UK apparel producers (SITC84), EU and non-EU, January 2022 to April 2024

Figure 11 Monthly export turnover of UK textile producers (SITC65), EU and non-EU, January 2022 to April 2024

Figure 12 Index of production, textile and apparel manufacturing, 2018=100, CVM, SA, UK

Figure 13 UK Producer Price Index, Inputs into Textile and Apparel Manufacturing, 2010-2023, index: 2015=100

Figure 14 Annual CPI by product, 2008-2023, 2015=100

Figure 15 Clothing annual CPI by sub-category, 2008-2023, 2015=100

Figure 16 Retail Sales Index by Chained Volume Measure, Seasonally Adjusted

Figure 17 Annual consumer spending on clothing and textiles, UK, 2008 to 2023, non-seasonally

Figure 18 Annual online sales of textiles, clothing and footwear, volume measure, £m

Figure 19 IDBR Enterprise count by size band

Figure 20 Textile manufacturing, enterprise births and deaths

Figure 21 Apparel manufacturing, enterprise births and deaths

Figure 22 Five-year survival rate of 2017 entrants, textile manufacturing, apparel manufacturing and all industries

Figure 23 Regional breakdown of GB Fashion and Textiles Sectoral Employment, 2023

Figure 24 Regional breakdown of total Fashion and Textiles Sectoral Employment in Great Britain, 2023

Figure 25 aGVA by Fashion and Textile sector, 2008 to 2022, £ million, at basic prices

Figure 26 aGVA per worker by Fashion and Textile sector, 2017 to 2022, at basic prices

Figure 27 GFCF, textile and apparel manufacturing, 2008 to 2022, CVM, £m

Figure 28 R&D spend, textile and apparel manufacturing sectors, UK, 2011 to 2020, current prices

Figure 29 Annual export turnover of UK textile producers (SITC65), EU and non-EU, 2016 to 2023

Figure 30 Annual export turnover of UK clothing producers (SITC84), EU and non-EU, 2016 to 2023

48



Figure 31 Annual export turnover of UK Textile fibre (SITC26), EU and non-EU, 2016 to 2023

Figure 32 Top export destinations of UK textile producers (SITC65), 2018 vs. 2023, £m

Figure 33 Top export destinations of UK apparel producers (SITC84), 2018 vs. 2023, £m

Figure 34 Top export destinations of UK Textile fibre (SITC26), 2018 vs. 2022, £m

Figure 35 Annual textile import value (SITC65), EU and non-EU, 2016 to 2023, £m

Figure 36 Annual clothing import value (SITC84), EU and non-EU, 2016 to 2023, £m

Figure 37 Annual import value of UK Textile fibre (SITC26), EU and non-EU, 2016 to 2023

Figure 38 Top countries of origin for UK textile imports (SITC65), 2018 vs. 2022, £m

Figure 39 Top countries of origin for UK clothing imports (SITC84), 2018 vs. 2023, £m

Figure 40 Top countries of origin for UK Textile fibre (SITC26), 2018 vs. 2023, £m

Figure 41 Credit and debit card transactions at large UK retailers by spending type, 14 January 2020 to 14 August 
2023, 7-day rolling average, non-seasonally adjusted, nominal prices

49

List of tables
Table 1 Total Manufacturing Production by sales year (£m) 

Table 2 Manufacture of textiles, total production by component (£m)

Table 3 Manufacture of apparel, total production by component (£m)

Table 4 Enterprise counts on the Interdepartmental Business Register (IDBR)

Table 5 Regional make-up of sectoral enterprise counts

Table 6 Employment by SIC industry, Great Britain, 2022

Table 7 Gross value added by Fashion and Textile sub-sector

Table 8 Top 20 Textile Export products, SITC 65, 2024** (Till May)

Table 9 Top Clothing Export Products, SITC 84, 2024 (Till May)**

Table 10 Top Textile fibre export product, SITC 26 2024** (Till May)

Table 11 UK textile and apparel undergraduate enrolments by study type,2021




